
  

  

 

 

BRAVE NEW COVID-19 WORLD: 

INBOUND KEEPING YOU POSTED 

 

News & Views #6 
  

 

(De-)confined or not, it’s the week end and you earned it! In this week selection of our 

posts on Linkedin, we dare finding a saving grace to the Corona Crisis (there aren’t many) 

: Covid-19 has acted as a colossal digital crash course for people across generations and 

companies worldwide, boosting digital transition and adoption. On public demand, we 

also provide an update to our much-read White Paper on Corona mitigation apps. 

  

Keep safe, stay healthy and enjoy the week end! 

  

The Inbound Capital team  
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SMALL CAPS  

 

 

     

The digital group CLARANOVA (CLA FP) is demonstrating a solid resilience of its businesses in 

front of Covid 19 and a real agility to adapt its marketing strategy to the current environment. 

After announcing last week a surge of 350,000+ new users for FreePrints' mobile photo 

applications since the lockdown began, the Internet division has now successfully launched 

inPixio Studio Photo 10, the updated version of the photo software. Based on a new subscription 

model, InPixio has already registered 90,000 new customers and a revenue growth of +68% for 

the product. 

Click here to find out more >> 

  

 

   

Companies with good governance are creating value for the long term. Listening to employees in 

tough times is a good way to build the future. In addition QUADPACK (ALQP:FP) fill all the 

ESG criteria. That's why we are convinced that it will rebound fast at the end of the crisis! 

Click here to find out more >> 

  

   

ONLY SLOWLY BACK TO SCHOOL IN CHINA 

As talk in Europe escalates as to the right strategy and timing for sending children back to the 

classroom, we may be able to learn from the Chinese experience. This week exam year students 

are finally being allowed back to school in Beijing, Shanghai and other major cities. Restrictions 

are being put in place which include shorter days, small class sizes and the necessity for daily 

https://www.claranova.com/communiques-presse/lancement-reussi-de-la-nouvelle-version-du-logiciel-inpixio10/
https://www.quadpack.com/?utm_source=Linkedin&utm_medium=Post&utm_campaign=SoMe%20April%202020&utm_content=Quadpack%20responsibility%20teamwork


 

parental pick up and drop off. Shorter days could become a permanent feature especially as the 

debate over contagion in schools is far from settled, and therefore raising the prospect that extra 

curricular teaching at home will likely become a 'new normal'. This plays nicely into the hands 

of our Inbound client METEN EDTECHX (METX on NASDAQ) the largest provider of online 

english language teaching services in China.   

Click here to find out more >> 

  

 

START-UPS & TECH  

 

 

   

With €20bn to invest in start-ups, European venture capital has a key role to play for the 

financing of start-ups. The French VC firm, Partech, announced it has launched a third seed 

fund of around €100m with a focus on the consuming habits of generation Z (born after 1997). 

While the Covid-19 pandemic has had a disruptive effect on ongoing transactions for now, the 

accelerated digitalisation of the economy is creating significant business opportunities for start-

ups with the right innovative products - such as Inbound’s client ARTEÏA (www.arteia.com) 

which has developed an integrated platform of digital services for the art world. 

Click here to find out more >> 

  

   

IT'S ALL GOING DIGITAL: ART  

Faced with the lockdown in California, several LA-based galleries have for the first time 

launched their own marketing website - galleryplatform.la - and formed their own group of 60 

contemporary art spaces - GALA (Gallery Association Los Angeles), mixing major names (e.g. 

Gagosian, Hauser & Wirth) with smaller galleries. The initiative is all the more fascinating that 

https://www.ft.com/content/854a885b-65e1-4a16-9698-8c8bebeb7876
http://www.arteia.com/
https://www.lesechos.fr/finance-marches/gestion-actifs/partech-boucle-son-troisieme-fonds-damorcage-a-100-millions-de-dollars-1198707#utm_source=le%3Alec0f&utm_medium=click&utm_campaign=share-links_linkedin


 

having one single site helps those galleries efficiently compete with the proliferation of online 

viewing rooms set up by leading art fairs and galleries. Innovation and the digital trend are 

ARTEÏA (www.arteia.com)'s friend. 

Click here to find out more >> 

  

 

   

WPP, one of the world’s leading advertising agencies, estimates that the markets have gained 

between 3 and 5 years of digital maturity in the last 8 weeks – Article from Les Echos. 

Advertisers will have to adapt to these structural changes. While it is another big challenge from 

traditional media – both print and linear TV – it is a tremendous opportunities for agile digital 

media players such as Future plc (FUTR LN) in the UK and Reworld Media (ALREW FP) in 

France. The accelerated adoption of digital practices by consumers and businesses is also 

excellent news for innovative digital start-ups in sectors ripe for structural changes such as 

ARTEÏA (www.arteia.com) which has developed an integrated platform of digital services for the 

art ecosystem including digital cataloguing, online viewings, online auctions, etc… 

Click here to find out more >> 

  

 

   

F1 races to resume in July yet revenues remain under pressure due to fewer races and mass 

gathering bans. 

Click here to find out more >> 
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We have updated our White Paper about Corona virus-related apps and their limitations with 

further explanations and ways for you to test both social distancing and contact tracing apps so 

you can reach your own conclusion in less than 5 minutes... 

Click here to find out more >> 

  

 

FINANCE & ECONOMY  

 

 

   

THIEVES HAVE GONE B2B WITH CONFINEMENT  

With populations at home pretty all day in countries imposing lockdown, burglars have had a 

tough time recently. Some have spectacularly pivoted their business model from B2C to B2B, as 

the increase in museum thefts over the same period would seem to indicate (e.g. a Van Gogh in a 

Dutch museum). Needless to say, it's much easier to break into people's home: some industries 

can't wait to go back to their B2C roots once lockdown is over. 

Click here to find out more >> 
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Inbound Capital acts as Outsourced Investor Relations for CLARANOVA (CLA FP), 
QUADPACK (ALQP FP). Inbound Capital provided Investor Relation support for EDTECH X 
(NASDAQ: EDTX) and is not acting for METEN (NASDAQ: METN). Inbound Capital acts as 
Fund Raiser for private companies Arteia and OFW Ships. Inbound Capital acts as sub-
advisor for W Series’ fund raising.  
 
 
IMPORTANT NOTICE 
The information used in preparing this profile was obtained from sources to which Inbound Capital have been 
authorised access. Inbound Capital has made no independent verification  
of the information. Accordingly no representation or warranty of any kind (whether express or implied) is given 
by Inbound Capital and its employees as to the accuracy, completeness 
or fitness for any purpose of this document. This document remains confidential and should not be copied or 
disseminated without the prior authorisation of Inbound Capital. 

 

 


